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Introduction

Innovative Ideas - Raglan Golf Club

One of the challenges for golf clubs is how 
do we attract new people? The reliance 
on traditional golf as the only method 
to attract new people to the golf club 
environment can be limiting. 

A number of clubs are now looking to 
alternative methods to get people to the 
club and from there show these new 

Mini Putt 
The implementation of a 9 hole mini putt course is one way the Raglan Golf Club is looking to 
increase its exposure to both locals and holidaymakers. With Mini Putt seen as a lead into golf in 
a safe easy manner playable by all ages the club has invested in the development of a mini putt 
course on site. Though not a huge money maker at present the club have seen benefits in exposure 
with Parents returning after a game of Mini Putt to use the course and facilities. The club intend to 
increase the marketing of the Mini Putt to grow the return over the holiday season when the surf is 
down.

3 Hole Golf 
3 holes of golf with clubs for $20 has proved very popular with visitors, utilising a 3 hole loop close to 
the club they have allowed visitors (predominantly backpackers) a chance to experience the game in 
a cost effective fun manner. 

Sheep 
The cheapest way to mow and fertilise the fairways and add to a truly kiwi experience, Howard the 
head greenkeeper is currently undergoing a training programme with the sheep to allow them to 
mow in a single line across the course. Local rules allow for a replay of sheep hitting shot and the 
placing of an unfortunately located golf ball. 

people that they as a club have to offer. 
The following  case study highlights some 
innovative ideas to Wakato golf clubs, Raglan 
and Hukanui have undertaken to get new 
people to their courses.
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Innovative Ideas - Hukanui Golf Club

Footgolf 
Looking for ways to increase revenue the Hukanui Golf club looked at overseas trends and created 
an 18 hole Footgolf course into the 9 hole Hukanui Golf course in 2015. Footgolf has become 
increasingly popular overseas, with some 160 courses now offering Footgolf in the UK. 

Courses in the UK in 2015 had reported up to 300 footgolf rounds on a given day, and upwards of 
an additional £70,000-plus in green fee revenue, matched with significant increases in food and 
beverage spend.

This can only be good for golf, as footgolf cannot exist without the ability to be played on a golf 
course. The sport follows the exact same rules and principal as golf, but instead of using a golf club 
and golf ball, the objective is to kick a standard size football in to an oversized cup. The sport needs 
the hazards and features of golf courses to make it interesting and challenging. The hole locations 
are not placed on the golf greens, and players cannot wear football boots, so in fact it creates far less 
damage than seen in golf.

Golf courses in the UK that have been operating footgolf for 12 months or more are now reporting 
increases in golf club memberships and are attributing this increase to the number of new people 
visiting their facility for the very first time, trying footgolf and then, as a consequence, trying golf later.

The type of person that would play footgolf is not your typical golfer, it is a new type of person 
entering the golf environment for the first time, and realising that golf clubs are an accessible 
environment without stigma, and that not all clubs have a strict dress code.

A number of courses in New Zealand are now looking to tap into this new market. Linda Broughton 
the manager of the Hukanui Golf club has been very happy with the results so far “We have a number 
of regular footgolfers now and even a footgolf club member. It has certainly helped our cash flow 
both on the course and in the clubrooms“. They have a twilight footgolf competition starting shortly 
and already have bookings for corporate footgolf events. 

SNAG Golf 
In an unused paddock area the club have created a SNAG (starting new at golf) experience area, with 
a short course set up and SNAG targets used to give the new golfer a fun experience. School holiday 
programmes have visited the SNAG area and had a great time, a fully enclosed safe environment for 
the children to play and have fun.

Challenge

What could you do to attract new people to your course?

Want help with innovation? Feel free to contact the Community Golf Team at 
New Zealand Golf on 09 485 3230.


